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We are looking for a Full time Junior/
Midweight Graphic Designer to join
our small team. We care more about
the person than the experience so if
you are keen to learn, a nice person
and love all things creative we want
you!

One day you might be working on a brochure for a
Financial Services or Government client and the next
day you might be working on a campaign for an up
and coming singer for a major record label. No two
days are the same at RETOLD and we’re looking for
someone who is happy to roll their sleeves up and
get involved.

Generally in a month we work on OOH designs,
social content creative, brochures, video production,
album artwork and packaging, lyric videos and even
the occasional music video.

Around 50% of our clients are based in the music
industry so an interest in music is a plus but NOT
essential.

The role will be for someone within commuting
distance to Brighton to spend a couple days a week
in the office.

ESSENTIAL SKILLS
Creativity

Photoshop

InDesign

lllustrator

After Effects

Premier Pro

BONUS

Blender/ Cinema 4D or other 3D software
Simple HTML/CSS coding
Balloon animals
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ABOUT US

The RETOLD story began with just one
person, who saw too many brands
telling their stories in uninspiring,
played out ways.

Looking to fix this problem, they got to work,
regularly approached by brands who wanted
to disrupt their sectors but didn’t know how to
translate ideas into tangible creative that would
connect with their audience.

From natural progression, this solo operation grew
into a hub of different minds, striving towards a
common goal.

RETOLD was born.

As an agency, RETOLD immerse themselves with
clients to truly understand their bigger picture and
the story they want to tell now. They challenge,
inspire and bring in a new perspective. Building
lasting, trusting relationships, working with clients to
realise their vision across all brand touch points.

The team have always believed in the power of
emotion, bringing this to the core of their designs,
whether it be laughter, happiness, empathy, sadness
or hunger. Because a brand that makes you ‘feel’
has a longer lasting impact than any other.
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WHAT NOW?

If you think you’re who we’re looking for, send your
CV, portfolio and a cover letter to
info@retold-agency.com and we’ll be in touch.

RETOLD THANK YOU.
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